
 Independent Gambling Authority  

 Inquiry concerning  
Advert is ing and responsible  gambling codes of  pract ice 

 ISSUES FOR THE SECOND STAGE 

 1 .  Mandatory  warnings in advert is ing 

The Authority has decided in the “first stage” of an extensive revision of the 
provisions of the codes of practice that all gambling advertising, across all forms of 
gambling, should include one mandatory warning, to be reviewed on an annual basis. 

Submissions are now invited as to the precise wording of the mandatory warning. 

 2 .  On- and in-venue s ignage 

The Authority decided, in the first stage, that there should be significant limitations on 
the signage permissible both on the outside of, and within the immediate vicinity of, 
gambling venues and inside them. 

Submissions are now invited as to the extent of those limitations, for each form of 
gambling. 

 3 .  Mandatory  breaks in play  

The Authority decided, in the first stage, that there should be a mandatory break in 
play of 5 minutes every 2 hours. 

Submissions are now invited on how this could be applied across each form of 
gambling. This will include manual intervention if a machine or system initiated 
break in play is not technically possible. 

 4 .  Screening of  s ights  and sounds of  gambling 

The Authority decided, in the first stage, that the sight and sound of gambling activity 
should not be visible outside the licensed or designated gambling area. 

Submissions are now invited on how best to achieve this. 

 5 .  Six  hour break—common closing hours for  gaming machine venues 

The Authority now invites submissions on a proposal that gaming machine licensees’ 
mandatory closing hours be between 6.00am and 12.00 midday. 

 6 .  Inducements  and loyal ty  programs 

The Authority now invites further submissions on a proposal that, in hotel and club 
gaming venues, no inducement be allowed which is based on the level of gambling 
activity or where benefits are referable to the recorded gambling activity, whether 
measured by turnover or otherwise. 
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 7 .  Co- locat ion of  gambling act ivi ty  

The Authority seeks submissions, with respect to hotel and club gaming venues, on 
the co-location of other gambling opportunities (SA TAB and State Lotteries) in the 
areas licensed for gaming machines. 

 8 .  Relat ionship with counsel l ing agencies  

The Authority has decided in principle that gambling establishments should form a 
relationship with a local counselling agency. 

Submissions are sought on how this should be implemented. 

 9 .  Report ing of  potent ia l  problem gamblers  

The Authority has decided in principle that gambling establishments should have an 
internal policy for the reporting by staff to management of persons who appear to 
have a gambling problem. 

Submissions are sought on how the proposal might be implemented and what its 
impact would be. 

 10.  Keno in newsagencies ,  pharmacies and s imilar  environments  

The availability of Keno was raised in the July 2002 consultation document for the 
Lotteries Codes of Practice inquiry, noting that it is a continuous play game available 
in places which not only have not traditionally been regulated in the same way as 
hotel and club gaming areas but also are customarily frequented by children. (The 
Authority also noted that there is no parallel to the availability of Keno to be found in 
other Australian jurisdictions.) 

In and following the August hearings, the Lotteries Commission advised that it would 
not be practicable to monitor or loss-limit players’ access to Keno through a card-
based system and also that there would be revenue consequences of confining Keno to 
licensed premises. 

The Authority remains concerned about the widespread availability of Keno  

The Authority seeks submissions on whether Keno should continue to be allowed to 
be provided in places such as newsagencies, pharmacies and public areas of shopping 
centres. 

 11.  Age for  sale  of  gambling products  

The Authority seeks submissions on whether lotteries products should continue to be 
sold by persons under the age of 18 years. 

 12.  Smoking 

The Authority is in principle disposed to the proposition that smoking should not be 
permitted in places where gambling products are provided. 
Submissions are sought on the implications of such an imposition. 


